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TNT MARKETING ADDS FOUR

ARLINGTON, TEXAS — July 21, 2008 — National convenience store broker TNT Marketing has added four new
employees fo its team of c-storologists®.

Based in the Houston area and covering southeast Texas, parts of East Texas and Louisiana, Greg Lundgren is a regional
sales manager for TNT Marketing. This Tarleton State University graduate brings relevant experience to his position: After
stints in the dairy business and as an account manager with Principle Resource, Greg spent nearly six years at ConAgra
Foods as a key account manager. In his spare time, Lundgren enjoys boating and water skiing as well as playing golf.

Robert Hensinger serves as a northeast regional sales manager for TNT Marketing. Rob holds a finance degree from
Western New England College in Springfield, Mass. While in college, he worked as a public address announcer for
men’s and women'’s soccer as well as on the college’s grounds crew. He enjoys skiing, golfing and playing soccer, and
serves on a men'’s soccer league in Glastonbury, Conn.

Steven Nunn is a regional sales manager in the southeast United States, with a focus on TNT Marketing’s foodservice
accounts. A native of St. Louis, he is a graduate of the University of Kentucky. Prior to his affiliation with TNT Marketing,
he was employed by S.C. Johnson & Company, Nabisco, Advantage Sales & Marketing and two beverage companies,
among others. He has convenience store sales experience from many of his positions. This athlete enjoys fitness activities
such as running, swimming, cycling and participating in marathons and triathlons. Nunn currently resides in Marietta, Ga.

Michael Scaduto is a TNT Marketing regional sales manager based in Massachusetts and covering parts of the northeast
United States. Scaduto is a graduate of New Hampshire College (now Southern New Hampshire University). He is an
expert in the convenience store field, with more than 20 years’ experience with such companies as Advantage/ESM,
CMN and Sell-Thru Services. In his spare time, this father of three likes to play golf and run.

TNT Marketing is a leading sales and marketing organization in the convenience store industry. TNT represents many rec-
ognized consumer products in top c-store categories, including automotive, beverages, foodservice, frozen foods, grocery,
general merchandise, HBC, and salty and sweet snacks. Bayer, ConAgra, Dole, General Mills, Mattel, Procter & Gamble
(Duracell/Gillette), and Trojan are among the category-leading brands in the TNT Marketing portfolio.

C-storologists® are experts in convenience stores, much as zoologists are experts in the animal kingdom.Based in Arlington,
Texas, the TNT c-storologists® maintain established partnerships with c-store wholesalers and retailers nationwide.
With specialized knowledge and experience, TNT Marketing has a proven record of success.

Editor’s Note: Photos of the new employees are available for download at
http://www.tntmarketing.com/summer2008.html.



